FOR: 

BleacherBand.com

  


FOR IMMEDIATE RELEASE










March 28, 2008









Photography Available 
CONTACT:
GREENSPON ADVERTISTING MIDWEST


Lawrence Greenspon 


3107 N. Honore Street


Chicago, IL 60657


312-305-0018

____________________________________________________________________________________

A TOUCH OF THE FAR EAST COMES TO WRIGLEYVILLE, AS CITY 
ROLLS OUT THE WELCOME MAT FOR NEW RIGHT FIELDER
LOCAL CHARITIES TO GET WELCOMED DONATIONS 


With new line of hachimaki, ‘bleacher bums’ can make Japanese star feel right at home

CHICAGO (March 28, 2008) – In honor of Chicago’s favorite North Side team’s new Japanese right fielder, Kamehachi and Bleacherband.com have teamed up with Jason Caref, owner of Clark Street Sports and premium merchandise stands in the Wrigleyville neighborhood.  The group has launched a new line of hachimaki as a way for fans to welcome the team’s newest member to the Windy City. 
Considered one of the best outfielders in Japanese baseball, the 30-year-old slugger was a key member of the team that won the inaugural World Baseball Classic in March 2006.

Hachimaki (headband) are thin cotton towels or strips of cloth tied around the head. Originally worn as a charm against evil spirits in ancient times, they are worn today for a mental stimulation purpose to express one’s determination. Generally decorated with inspirational slogans or symbols, the new line of hachimaki are adorned with – you guessed it! – his number flanked by the team’s colors. 

“We thought the best way to welcome our new right fielder would be to do something that would make him feel at home,” says a spokesperson from BleacherBand.com. “Our fans are the best on the planet and we want to show our new right fielder that we respect his culture and that we have learned a little something about it.”


The hachimaki are available online at BleacherBand.com and Caref’s stores and merchandise stands for $10 each. A portion of all proceeds will be donated to the Juvenile Diabetes Research Foundation’s Ron Santo Walk to Cure Diabetes and The Midwest Children’s Brain Tumor Center based at Advocate Lutheran General Children’s Hospital.
 “We’re thrilled to be a part of the excitement of this season and this new player”, says Giulia Sindler, owner of Kamehachi Japanese Restaurant and Sushi Bar. “Anytime we can give back to our community through a charity we are ready to help” 

ABOUT THE GROUP
Caref, BleacherBand.com and Kamehachi were brought together through market relationships.  All 3 companies are run by Chicago business people who are committed to the city and its residents.  
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